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Module description
Field of study HES-SO Business, Management and Services
Degree course Master of Science in Business Administration

1 Title of module
Code
E.MSCBA.390.0E - 1.2.E.25

Impact Entrepreneurship
Type of course *
[~ Bachelor's [# Master's = MAS [~ EMBA [~ DAS [~ CAS [~ other

2025-2026

Level

[~ Basic module

[~ Further studies module
¥ Advanced module

[~ Specialised module

Description Type of module

[# Inthe case of definitive failure [ Main module

in a module defined as compulsory [~ Module linked to main module
for successfully completing the [~ Optional or subsidiary module
course profile in question, the

student shall be excluded from the

degree programme, or from the

faculty, if this is provided by the

course regulations in accordance

with Article 32 of the Regulations

relating to first-cycle and

second-cycle degrees (Bachelor's

and Master's) at the HES-SO

Time schedule
[~ Module over 1 semester

[~ Module over 2 semesters
[~ Spring semester

¥ Autumn semester

I~ Autres

2 Organisation

ECTS Value Language

5 [ English [~ English - Chinese
I~ English - Russian [~ French
I~ French - English [~ French - German
[~ French - German - English [~ German

[~ German - English

3 Prerequisites
[~ The following module(s) must have been validated
[~ The following module(s) must have been attended
I none
[~ other

Other prerequisites

4 Skills to be gained / general learning objectives
At the end of the course, the students will be able to:
...To reflect and analyze the impact of the sustainability approach in businesses and institutions.
...To understand that circular economy is an integral part of a vision and mission

5 Teaching and content
The objective of the module is to provide a general understanding of different types of organisation and approaches with focus on "Social
Entrepreneurship”. Impact Entrepreneurship refers to the practice of combining innovation, opportunity and resourcefulness to address some of
our most challenging social, economic and environmental problems.
The course will examine the evolution of the practice of entrepreneurship that focuses on transforming systems and practices, social
sustainability and circular economie (economy) which affect communities and ecosystems. It will also show entrepreneurship and innovation
enable sustainable and inclusive change as envisioned by the UN Sustainable Development Goals (UN SDGs) — provided that institutional
framework conditions are in place that provide the right incentives.
This module is designed to initiate a journey of reflection around their roles as systems leaders; to realize they can drive positive change
themselves. Leading social entrepreneurs and others in the supporting ecosystem will participate in the course, sharing insights and
experiences on the issues examined.
The course will draw upon lectures, case studies (live and documented), documentaries, and group work.

6 Assessment and validation methods
Oral exam and written assignment at the end of the module.

Details will be outlined at the beginning of the module.

7 Reassessment requirements *
[~ reassessment possible

¥ no reassessment
[~ other (please specify below)

other reassessment modalities

8 Remarks

7a Reassessment requirements (if module is repeated) *
[~ reassessment possible

¥ no reassessment
[~ other (please specify below)
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Name of head of module *
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